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Tumbuh kembang balita merupakan saat yang penting sehingga kebutuhan 
nutrisinya harus terpenuhi. Cara yang dapat dilakukan untuk mencukupi 
kebutuhan gizi balita adalah dengan pemberian susu formula. Permintaan susu 
formula mengalami peningkatan dilihat dari peningkatan angka kelahiran dan 
banyaknya ibu sebagai wanita karir yang tidak selalu bisa memberikan ASI bagi 
balita, hal ini juga terjadi di Kota Madiun. Hal tersebut yang juga dapat 
menjadikan persaingan antar produsen susu formula menjadi ketat dan membuat 
konsumen akan melakukan beberapa pertimbangan dalam menentukan apakah 
akan setia pada suatu merek susu formula yang pernah dikonsumsinya. Tujuan 
dari penelitian ini adalah (1) mengetahui apa saja faktor-faktor yang 
mempengaruhi loyalitas konsumen produk susu formula di Kota Madiun. (2) 
mengetahui ada tidaknyanya pengaruh faktor secara bersama terhadap loyalitas 
konsumen susu formula di Kota Madiun. (3) mengetahui ada tidaknya pengaruh 
faktor secara parsial terhadap loyalitas konsumen susu formula di Kota Madiun. 
Metode dasar dalam penelitian ini adalah metode deskriptif  analitis. Penentuan 
lokasi penelitian dilakukan secara sengaja yaitu di Kota Madiun. Pengambilan 
responden dilakukan dengan cara purposive sampling. Jumlah konsumen susu 
formula yang menjadi responden adalah sebanyak 100 orang. Data pada penelitian 
ini yaitu data primer dan data sekunder. Teknik pengumpulan data dilakukan 
dengan cara observasi, wawancara, dan pencatatan. 
Kesimpulan dari hasil penelitian menunjukkan (1) kualitas produk, 
estetika, promosi, pengalaman pembelian produk, kepuasan konsumen serta 
pendapatan konsumen memiliki pengaruh terhadap loyalitas konsumen, (2) 
variable harga, kualitas produk, estetika, promosi, pengalaman pembelian, 
kepuasan konsumen serta pendapatan konsumen secara bersama memiliki 
pengaruh yang signifikan terhadap loyalitas konsumen susu formula di kota 
Madiun (3) faktor harga secara individu tidak memiliki pengaruh yang signifikan 
pada loyalitas konsumen susu formula di Kota Madiun. Saran yang bisa diberikan 
dari penelitian yang dilakukan adalah bagi produsen susu formula yang ingin tetap 
mempertahankan pasar serta loyalitas konsumennya, maka perlu diperhatikan 
faktor yang mempengaruhi loyalitas tersebut. Konsumen susu formula diharap 
teliti memilih susu formula yang sesuai kebutuhan balita dan mencari informasi 
produk yang dikonsumsi, sedangkan bagi pedagang susu formula juga diharapkan 
memberi pelayanan yang baik terhadap konsumen dengan bersedia membagi 
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Growing infant or under fife years baby is an important time where the 
nutritional must be completed. One way that parents can do to complete their 
nutritional is by formula milking. Demand for formula milk at this time and in the 
future will also increase seen from the increase of birth rate, not least that 
happened in Madiun City. It also can make the competition between formula 
manufacturers to be tight and make consumers will make some consideration in 
determining whether to be faithful to a brand of formula milk ever consumed. 
Therefore, research to determine the factors that influence the loyalty of 
consumers of formula milk in Madiun City. The purpose of this research are 
(1)knowing what are the factor that has influence of fomula milk’s customer 
loyalty in Madiun City. (2) Knowing  there are or no factor that has influence of 
formula milk’s customer loyalty in Madiun City individually. (3) Knowing there 
are or no factors that has influence of formula milk’s customer loyalty in Madiun 
City, together. The basic method which was used in this research was analytical 
descriptive method. Determining the location of research conducted deliberately 
that is in Madiun City. The respondent collected by purposive sampling. The 
number of consumers of formula milk used as respondents in Madiun City is as 
many as 100 people. The data used in this research are primary data and 
secondary data. Technique of data collection is done by observation, interview, 
and recording. 
The result showed, some factors that influence of formula milk costomer 
loyalty in Madiun City, consists of product quality, aesthetics, promotion, 
experience by comsumting, customer satisfication and consumer income. In 
addition, from f test the result,conclusion that happend are price, product quality, 
aesthetics, promotion, experience by comsumting, customer satisfication and 
consumer income together has influence of formula milk costomer loyalty in 
Madiun City. Variable of price has influence of customer loyalty in Madiun City 
individually. While, another variable like product quality, aesthetics, promotion, 
experience by comsumting, customer satisfication and consumer income has 
influence of formula milk customer loyalty in Madiun City. For producen of 
formula milk who wants to expands and keep its market and costomer loyalty, 
then they need to pay attention to some factor that affect the costomer loyalty. 
Because as we is known that these factors will determine whether consumers will 
still be loyal to a brand or choose to switch another brands. Consumers are 
carefully selected to choose infant formula that suits the needs of toddlers and 
search for information consumed products, while for milk formula traders are also 
expected to provide good service to consumers by willing to share information 
about formula milk products that suit the needs of consumers. 
 
